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“Just as castles provided the source 
of strength for medieval towns, 
and factories provided prosperity 
in the industrial age, universities 
are the source of strength in the 
knowledge-based economy of the 
twenty first century.”
Lord Dearing 
Speech at Newcastle University, September 2002
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Achieve more with  
Southampton Business School

Successful organisations are always evolving. They 
seize every opportunity to learn and grow, 
continually innovating and adapting their systems 
to suit our ever-changing world. For these 
organisations, Southampton Business School is 
the ideal partner. We have a long history of 
successfully working with companies and 
organisations at home and around the world to 
help them stay ahead of the field. Our research is 
changing the world for the better and is known for 
its positive economic and social impact.

The Business School has experts in many subjects, ranging from accountancy, 
banking, finance and risk management through to business analytics, digital 
and data-driven marketing, innovation, leadership and enterprise. Our 
academics are at the forefront of their disciplines; in the last national 
assessment of research quality (REF 2014), 75 per cent of our research was 
rated as being internationally excellent or world-leading.

In recent years we have made a difference at Rolls-Royce, the Royal National 
Lifeboat Institution (RNLI), Barclaycard and hundreds more top companies 
and organisations. To mention just a few examples, we have carried out 
pioneering research on financial credit risk, supported transport companies 
to streamline their logistics systems and employed management science to 
support service development for the NHS.

This brochure highlights some of our recent achievements and current 
collaborations with external partners and describes how we can work 
together with the private, public and third sectors. This could involve solving 
business problems through consultancy or Knowledge Transfer Partnerships, 
arranging student internships and placements or supporting your executives 
to reach their potential through the University of Southampton MBA or our 
Executive Learning Partnership.

I hope you enjoy finding out more about what we have to offer.  

Professor Martin Broad 
Head of Southampton Business School
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Working with Southampton 
Business School 

“Research suggests that investment in R&D 
typically has a rate of return in the range 20-50 per 
cent, but could be significantly higher than this. 
Mathematical science research generates an 
estimated contribution to the UK economy of 
£208billion and accounts for 10 per cent of UK 
jobs and 16 per cent of GVA.” 
Engineering and Physical Sciences Research Council and Mathematical Sciences  
Council (2013)  Mathematical sciences research: Leading the way to UK economic  
growth, a report by Deloitte
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Consultancy

Academics from the Business School can work directly 
with your organisation to provide valuable consultative 
advice on a wide range of subjects. We can also bring in 
further expertise from other areas of the University such 
as Engineering, Computer Science and Maths.

Research partnerships

We are keen to engage with real business problems 
across the board from issues around risk management 
and human relations management to marketing 
analytics, scheduling and logistics. We can be as flexible 
as you need and confidentiality will always be respected.

Knowledge Transfer Partnerships

A skilled graduate, employed by the University, will work 
within your organisation to tackle a long-term strategic 
project for up to three years. They will be supported by 
expert academic supervision. UK Government grants are 
available for up to 67 per cent of costs for SMEs and 50 
per cent for larger businesses. 

Student placements and projects

Our talented and enthusiastic students want to connect 
with businesses. We offer many ways to work together 
and all our undergraduate programmes have placement 
options. Students can bring new insights and expertise 
by working in your organisation. We also welcome 
business leaders who can talk about their career 
experiences and network with our students, especially if 
you are looking to recruit.

Professional development and training

We have a comprehensive range of educational 
opportunities for companies and individuals. We can 
develop short courses especially for you or you can join 
one of our existing programmes in many business-
focused specialisms, including our new Advanced 
Management Programme.

MBA

Our MBA will give you the understanding, knowledge and 
confidence to challenge conventional thinking and 
succeed in today’s fast-moving business world. We want 
you to stand out, not blend in. We offer full-time and 
part-time study with exciting opportunities to study in 
Europe as part of the programme.

Executive education

Join our Executive Learning Partnership to make sure 
your top people have the skills they need to succeed in 
the marketplace. Our programme of intriguing events 
will challenge conventional wisdom and send colleagues 
home thinking afresh.

Access to facilities

We are always willing to work with organisations. You can 
host your event with us on campus or rent our world-
class facilities such as the University of Southampton 
supercomputer and eye-tracking technology.

There are many ways you can link up with Southampton 
Business School. We can develop specific projects lasting 
for a few days or several years. Just let us know how we 
can help you.

Why do we want to work with you?

We need to interact with leaders and managers in all 
areas of enterprise to ensure we’re researching the 
most relevant topics and teaching the right things to 
our students to help them prosper in the world.
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Accounting

“[Southampton Business School’s] research 
should be of interest to members of ICAEW 
and to the wider business community 
working with Chinese enterprises both 
outside and inside China.”
 Gillian Knight 
The Institute of Chartered Accountants in England and Wales (ICAEW)
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Understanding Chinese management controls

Research by Dr Pingli Li is providing new insights into International 
trade for investors and managers with business links in China. She is 
investigating how a large Chinese company with operations in the 
UK and other countries is using management controls across these 
global firms. Her project, funded by the Institute of Chartered 
Accountants in England and Wales’ charitable trusts, is looking at 
how these controls evolve over time to help managers to compete 
in a dynamic environment. Gillian Knight from ICAEW says: “This 
research should be of interest to members of ICAEW and to the 
wider business community working with Chinese enterprises both 
outside and inside China.”

Supporting local accountancy firms to recruit the  
best staff

Accountancy firms are some of the UK’s largest graduate 
recruiters, with successful talent management being one of the 
best ways for them to gain an edge on their rivals. Senior Teaching 
Fellow and Chartered Accountant Richard Cartwright keeps close 
ties to the profession to understand how the needs of employers 
are changing. 

A member of Council for the Institute of Chartered Accountants in 
England and Wales (ICAEW), he sits on its Learning and 
Professional Development Board. As President of the Southern 
Society of Chartered Accountants, he also works closely with local 
firms to learn more of their needs and requirements and how  
the Business School can support them.

Lessons from history for today’s bankers

Today’s financial experts and policy makers could learn from 
history according to Dr Roy Edwards. He is examining decision 
making in government departments and companies by exploring 
the archives of the Bank of England. In one example, he has 
investigated how its Governor Montagu Norman was involved in 
restructuring the British economy in the 1930s. The Bank was also 
involved in the project management of Corby steel works. Roy uses 
insights from archival study in his day to day research into modern 
accounting practices and uses these case studies with his students. 
Today’s undergraduates will be senior managers later in their 
careers and able to put these lessons into practice. Dr Mike Anson, 
Archive Manager at the Bank of England says: “One of the strategic 
pillars of the Bank is analytic excellence and so it is always good to 
see the Archive being used to inform current research and 
teaching agendas.”
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Banking and finance

Next-generation internet business applications

Professor Frank McGroarty is working with an 
international team of engineers and computer scientists 
to help them come up with viable incentive, funding and 
business models for their Internet of Things project 
(known as IoT-Lab). This is  an Internet-of-Things testbed 
- a space with multi-functional sensors around it. These 
sensors can monitor location, motion, heat, noise, light 
and pollution. IoT-Lab introduces two new technical 
innovations - the sensor devices used are people’s 
smartphones and tablets, and the project can take input 
from users via a smartphone app. Frank’s task is to turn 
IoT-Lab into a fee-generating, self-sustaining commercial 

service. “The Southampton Business School team’s 
contribution to IoT-Lab has really been very important 
and valuable for clarifying its values and market 
potential,” says Aleksandra Rankov, DunavNET 
(electronic engineering SME), Novi Sad, Serbia.

Predicting future volatility

Can looking at past performance tell us what will happen 
in the future? Dr Richard McGee has embarked on a 
Knowledge Transfer Partnership with prestigious city 
firm Seven Investment Management (7IM) to come up 
with better ways to model volatility using forward-
looking information from options markets. With 
Associate Huichou Huang based at 7IM, Richard is 

“The Southampton Business School team’s 
contribution to IoT-Lab has really been 
very important and valuable for clarifying 
its values and market potential.”
Aleksandra Rankova 
DunavNET (electronic engineering SME), Novi Sad, Serbia.
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examining past global incidents and shocks that 
influenced stock prices. Together, they are building a 
computer model to forecast increased risk exposure in 
the run up to these events, compare it with what actually 
happened and learn lessons for more accurate risk 
forecasting in future.

New insights through big data

A unique 350GB database containing 100million social 
media messages about the S&P Index of the 500 largest 
stocks in the USA is helping Dr Sha Liu conduct a 
pioneering study into the effect of social media on 
market sentiment. Business development agency 

Channel Creator asked her to assess if there is a link 
between opinions on Facebook, Twitter and blogs and 
positive and negative market movements. Sha’s findings 
could help develop a commercial service offering 
information and insights derived from social media data. 
The project is co-sponsored by the University’s Web 
Sciences Institute.
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Decision analytics and risk

Sophisticated investment risk management

Seven Investment Management (7IM) turned to a team 
run by Professors Johnnie Johnson, Ming-Chien Sung 
and Frank McGroarty for expert advice on matching 
clients’ risk profiles to individual funds and the 
development of a cloud-based risk management 
framework. It is an ongoing partnership. “We are 
impressed by the multi-disciplinary skills of the 
Southampton team and their extensive research 
resources and infrastructure including the University’s 
supercomputer. Your unique approach to risk analysis 
chimes extremely well with our philosophy,” says Chris 
Darbyshire, 7IM Chief Investment Officer.

Improving efficiency in the ferry industry

P&O Ferries and Red Funnel are working with  
Dr Christine Currie, from Maths, Dr Meko So and 
Professor Julia Bennell to explore dynamic pricing in the 
ferry industry. The team is considering issues such as 
revenue management, customer experience and vessel 
loading. The 30-month project has attracted funding 
from the Engineering and Physical Sciences Research 
Council (EPSRC).

Red Funnel Revenue Manager Alexander Strong says: 
“Working with the University on this project has enabled 
us to challenge the way we operate, exploring best 
practices and potential efficiency gains. We are already 
seeing tangible results that will help steer and develop 
our business for the future. We hope to continue our 
strong working relationship for many years to come”.

Exploring how innovative ideas can improve 
healthcare

A computer simulation of the health and care system in 
Southampton will help senior managers with strategic 
planning. Professor Sally Brailsford and Dr Jonathan 
Klein are working with NHS Southampton City Clinical 
Commissioning Group to develop a PC-based model  
of the health and care system for frail older people in 
Southampton. The aim is to develop a practical tool to 
enable ‘what if’ testing of alternative scenarios during  
the planning of services for the future. Working closely 
with front-line clinicians and care staff, the first phase  
of the project created a detailed map of the pathways of 
care.  The current second phase involves converting  
the map into a dynamic data-driven model using 
specialist software.

Managing risk and reliability of  
autonomous vehicles

In years to come, autonomous ships and boats may 
replace traditional vessels, especially for hazardous or 
routine tasks. But this fast-growing industry needs to 
understand more about the reliability and potential for 
risk of these innovative craft.

ASV Ltd in Portchester manufactures innovative 
unmanned vessels for the environmental monitoring and 
surveying, offshore renewable energy, and military and 
security sectors. Through a Knowledge Transfer 
Partnership, the company is working with Dr Mario Brito 
to integrate risk management systems with its business 
processes. Research fellow Dr Carolina Dopico-Gonzalez 
is gathering and interpreting risk and reliability data and 
developing ways of meeting existing maritime safety 
standards.
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Digital and data-driven marketing

Boosting marketing strategy for service 
companies

Dr Andrew Farrell helps companies in the services 
industry to raise their game by improving customer 
satisfaction and boosting the effectiveness of their 
marketing. He has worked across several sectors where 
service quality is vital, including professional 
associations, hospitality and higher education, and is also 
involved in research in this area. Turning theory into 
practice brings the latest marketing techniques to the 
organisations he supports and provides valuable real-life 
case studies for his students at the Business School. 

Which metrics are right for you?

Directors of SMEs know they need to measure marketing 
performance, but don’t want to waste money and effort 
by measuring unimportant key performance indicators 
(KPIs). But how can they choose the best ones? Dr Matti 
Jaakkola has worked with hundreds of companies in 
Finland to determine which are the most valuable 
metrics to measure (both financial and non-financial). 
Matti recommends designing bespoke dashboards for 
each enterprise, so managers can save money and 
increase efficiency, and can suggest the most 
appropriate KPIs to include.

Tens of thousands of learners benefit from Southampton’s expertise in digital marketing

Southampton’s Web Science experts led by the Business School’s Dr Lisa Harris are introducing learners around the 
world to exciting digital marketing concepts through a Massive Open Online Course (MOOC). The phenomenally 
popular three-week course on the FutureLearn platform examines emerging trends in digital culture and online 
consumer behaviour, data analysis and privacy. It uses undergraduate level videos, articles, discussions and activities 
to inform both industry professionals and people considering a career in this area. The School also offers MOOCs in 
Social Media and Contract Management.



12

Strategy, innovation  
and entrepreneurship

“A survey of firms across three UK regions found 
that those that collaborated with universities were 
6 times more likely to report that they introduced 
product innovations and 5.1 times more likely to 
say they had brought in service innovations.”
Howells J; Ramlogan R; Cheng S (2012) Universities in an open innovation system:  
a UK perspective, International Journal of Entrepreneurial Behaviour & Research,  
Vol 18 Iss:4, pp.440-456
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MBA students tackle challenging issues

Studying for a University of Southampton MBA 
challenges business people to think creatively. As part of 
the programme, teams of students work on a real-life 
issue for an external client with supervisor Dr John Marti. 
Projects have included analysis of possible future income 
streams, such as home care support, for St Michael’s 
Hospice in Basingstoke and an examination of potential 
future markets for a company specialising in innovative 
software for banking and other financial services.  
Linking up with MBA students can bring new insight to 
any organisation.

Small Business Clinic inspires entrepreneurs

Connecting with University experts brings results. The 
Small Business Clinic is a joint initiative by the Business 
School and the Law School which has helped dozens of 
people in Southampton to set up companies over the last 
three years. Impressively, one of these companies is now 
an internet trading firm with a £3million annual turnover. 
Accounting and Economics alumnus Renold Tang 
provides expert advice in the seminars and one-to-one 
sessions ; the initiative is led by Dr Vadim Grinevich from  
the Business School and Dr Sophie Stalla-Bourdillon 
from the Law School. Previously the Clinic worked with 
University staff and students but now, thanks  
to its success, there are plans to extend the service  
more widely.

Choosing the right software packages

Innovative ‘agile’ product development management 
software such as Scrum has the potential to revolutionise 
how teams work on complex projects, especially in the 
field of IT development. Dr David Baxter is assessing its 
potential for effective knowledge sharing and getting the 
job done. If these techniques, including selecting small 
chunks of the work and focusing on them through daily 
meetings have real value, they could be rolled out to 
other industries and services. David’s work will help 
managers decide which innovations are worth taking  
on board.
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Human resource management  
and organisational behaviour
Sustainable hairdressing

Dr Denise Baden is helping hairdressers go green. A 
research project by the Economic and Social Research 
Council (ESRC) to increase awareness of environmental 
issues around chemicals and resources has won backing 
from the industry; her team is now working with 1,500 
trainers to spread the word as well as launching a 
sustainable stylist and salon certification scheme. Salons 
which adopt Denise’s recommended environmentally 
friendly practices find they save money too.

Online diagnosis and patient monitoring

Remote monitoring of patients’ symptoms, exercise 
levels, pain thresholds and calorie intake using 
connected devices looks set to revolutionise the delivery 
of health care. It could aid diagnoses, free up clinicians 
from routine tasks and save money. But will patients trust 
these systems? Dr Melanie Ashleigh is working with 
Southampton General Hospital and University 
colleagues in a project led by Health Sciences to test the 
theory. Melanie is investigating what patients think of a 
new smartphone app, developed by IT Innovations to 
help patients with rheumatoid arthritis to manage their 
condition. First results suggest patients valued the 
technology but did not want to lose touch with nurses 
and consultants, which is important feedback for the 
healthcare industry.

How do project teams make ethical decisions?

Do members of a project team consider ethical decisions 
in a different way to colleagues who are not involved in 
specific projects? Professors Nicholas Clarke and 
Malcolm Higgs, Dr Alessia D’Amato and Dr Ramesh Vahidi  
are examining issues around decision making within a 
multi-million pound insurance company. They have 
found that the pressure to complete projects on time,  
on budget and to specification may lead to ethical 
dilemmas for the individuals involved, and potentially 
damaging compromises may be made. This could explain 
how high profile problems such as the Volkswagen 
emissions incident could be allowed to happen.
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Student placements and projects

“Medium-sized businesses should build 
relationships with talented graduates at an early 
stage. Only 38 per cent of them offer sandwich 
courses or work placements to students compared 
with 54 per cent of large businesses.”
CBI Future Champions – unlocking growth in the UK’s medium-sized businesses



Welcome one of our talented and hardworking students 
into your organisation and gain a fresh perspective on 
your business. Our Placements team can match you with  
a Business School undergraduate studying a relevant 
academic subject who can join you for a short internship 
or a year-long placement. 

In recent years, we have connected students with large multinationals such as L’Oréal, Marks and Spencer and IBM, 
non-profits such as the Open Data Institute and local SMEs. This is a great way to find and hire new graduate talent,  
as many students receive offers of employment after their placements.

Talk to our advisers and let us know what you need:

 − We will spread the word about your opportunity to 
our students.

 − You are welcome to visit the Business School and talk 
to potential employees.

 − While we will offer all the help and advice you need, 
you will retain complete control over the application 
process.

 − Your new employee will arrive well-prepared and eager 
to put their skills and knowledge to use. We will 
continue to support you throughout the process and, 
for year-long placements, we will visit twice to check 
how things are going.

 − Your financial commitment will depend on the type 
and duration of the opportunity you offer. Ask us for 
more details.

Some of the companies who benefit from our  
student placements:

 − L’Oréal

 − IBM 

 − Walt Disney

 − Fresh Relevance

 − SAP

 − JP Morgan

 − Nine 23 Ltd

 − BMW

 − Nissan

 − Renault

 − Virgin Media

 − Morgan Stanley

 − Panasonic

 − Xerox

 − Grant Thornton

 − Marks and Spencer

 − YouView TV

 − Bournemouth Symphony Orchestra

 − Mars

 − Pegasus

17
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What our students say

“Embarking on a competitive placement programme 
provides an invaluable life experience. Collaborating with 
other high performing individuals at a world-renowned 
firm has enabled me to develop an array of new skills, yet 
perhaps more importantly it has helped me determine 
what I want to do for a fulfilling career.” 
Joe Knowles  
BSc Accounting and Finance 
Placement at Morgan Stanley

“Coming into IBM I have been able to bring a fresh 
perspective to their social media activities which has led 
to a huge jump in user engagement.”   
Jaz Curzon  
BSc Marketing 
Placement at IBM

“Being on placement is all about your ability to organise 
and prioritise, taking responsibility, working to deadlines 
and most importantly meeting new people and having 
fun in a new environment.”  
Helena Vacher  
BSc Marketing  
Placement at Renault

What our partners say

“Kathrin Schreiber thoroughly analysed our crewing 
systems and came up with a useful Excel spreadsheet 
tool which has helped us improve our efficiency in 
rostering 11 crews onto our three car ferries across each 
week. We were very impressed with her achievements 
and will be offering placements to two more 
postgraduate students this summer.” 
Mark Slawson OBE 
Red Funnel Fleet and Technical Director 

“Working with MSc students helps us find solutions  
to issues within the company and supports our 
recruitment. Graduates from these programmes  
have the right analytical skill sets to succeed in our  
very complex business.” 
Richard Warne 
Head of Revenue Automation, Carnival UK

 “We have found working with the Placements Office a 
particularly helpful and rewarding experience. The 
initiative to match selected students to fulfil assignments 
and career opportunities is helping to underpin growth 
at our retail supply chain logistics company.” 
Mike Thomas 
Director Import Services Ltd
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Further information

To find out more : 
www.southampton.ac.uk/fblaplacements

“Businesses should reach out to students that  
are increasingly conscious of the need to find 
employment before they leave university.”
Martin Birchall 
Managing Director High Fliers Research
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Get a clearer view with  
the University of 
Southampton MBA

“The MBA changed my ways of thinking, made me 
appreciate the contributions and skills of other 
people and introduced me to new concepts such 
as strategy and marketing.”
Dr Stephen Lash 
Consultant ophthalmic surgeon
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Studying an MBA will improve your effectiveness as a manager, 
enable you to understand the principles, concepts and purpose 
of modern management and give you the skills to analyse and 
address issues.

Studying at Southampton
We are one of the UK’s top research-led universities, 
committed to high-quality education and the 
advancement of knowledge. Our MBA has a broad 
curriculum aimed at developing your business and 
leadership skills in all areas. Inspirational staff teach key 
management theories and concepts and relate them to 
real-life workplace issues, whilst external speakers from 
leading companies including JP Morgan and Cisco 
Systems bring new insights. We will challenge you to look 
at the business world from different perspectives and 
share your experiences with current and future leaders 
from around the world. Importantly, our MBA is fully 
accredited by the Association of MBAs (AMBA).

Full-time or part-time
You have a choice at the Southampton Business School. 
Our part-time MBA is available for business people from 
across central southern England. This flexible degree 
consists of taught modules on Fridays and on one 
weekday evening, followed by a dissertation. It will take 
you between two and three years to complete. You will 
need at least five years’ experience as a manager to get 
the most from your studies. Our full-time MBA is a 
12-month programme designed for graduates with at 
least three years of relevant work experience.

Core modules and options
The University of Southampton MBA covers all the 
essential business areas in its core modules. You will 
consider how to manage effectively in the 21st century 
and go on to study organisations in a global context, 
contemporary marketing, quality and operations 
management, accounting and finance, strategy, 

corporate finance, managing people and decision 
modelling and analysis. Optional modules may include 
supply management, project management, marketing 
communications, innovation and technology transfer 
and consultancy, which involves a ‘live’ project for a 
client. In the final taught module you will look at how all 
these disciplines interact by focusing on four key 
business roles; creator, investigator, decision-maker and 
champion. The final part of the programme is the 
dissertation - an individual research project with an 
organisation or sector of your choice.

European perspectives
The part-time MBA includes a residential week in the 
Dutch city of Maastricht on the border between 
Germany and Belgium. This is an unrivalled opportunity 
to gain first-hand knowledge about the challenges of 
international business for European companies. You can 
also take part in the two week European Summer School 
for Advanced Management (ESSAM) at the Aarhus 
School of Business in Denmark. MBA students from 
around the world come together here to learn more 
about global business and take part in a team-based 
consultancy project.

Professional and personal development
The Southampton MBA focuses on personal 
development through a range of career skills workshops 
and individual coaching sessions with professional 
external coaches, which are included in the course fee. 
The course contains many reflective assignments in 
which we ask you to reflect on your individual learning 
and development in relation to your career goals. 
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Executive education
Leading organisations across the region come together  
each month to gain unique insights into key business topics 
chosen by members JP Morgan, Ordnance Survey, RNLI,  
Coffin Mew, CMA Recruitment and Vail Williams in the 
Executive Learning Partnership. 

Southampton Business School’s Executive Learning 
Partnership masterclasses are delivered by experts in the 
subjects. They are always challenging and interactive and 
partners leave the sessions with their heads buzzing with 
new ideas and concepts.

Each year we stage a Leadership Debate focusing on hot 
topics and broader issues of leadership management, 
staged at our partners’ headquarters around the South. 
We also highlight the future of technology with 
specialists such as Cisco Systems.

The Partnership continues to reach more industry 
leaders. The latest organisations to join us include, 
Barclays, Lloyds Register, Ramboll, London Victoria, 
Goodwood, Blake Morgan, WP Group, NHS, Go South 
Coast, Southern Rail and Southampton City Council. 

Develop your skills with leading academics ready for 
your next challenge
Be one of the first to sign up for our new open enrolment 
Advanced Management Programme and update your 
skills to meet future challenges. You will directly benefit 
from the Business School’s world-class research with 
leading organisations. 

The Programme’s flexible and practical curriculum, 
taught in three intensive two-day sessions, will be 
informed by our senior academics’ market insight and 
research outputs. It will provide senior managers with 
the knowledge  and capabilities they will need to succeed 
in their next executive role in today’s complex, 
ambiguous, volatile and uncertain business environment. 
The Programme will give senior managers:

 − Knowledge and skills transfer through intensive 
modules informed by current research and  
academic thinking

 − Thought-provoking business simulations,  
projects and study visits 

 − Peer-to-peer syndicate learning

 − Tutorial reviews, feedback and coaching

 − Access to comprehensive online resources 

Further information

To find out more : 
www.southampton.ac.uk/executive-education
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